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Prepare the space. Write in the coloured paper 
different sentences and questions regarding one 
specific portion of the space or a specific activity 
which is feasible in that space. You will  then position 
your coloured card on the wall. What you want is to 
obtain answers from your guests:  each of them 
could inspire you watch at things in different ways.  

Invite the attendees to take a walk in the space, 
watching the questions and sentences written on 
the walls. Ask people to start kind of a conversation 
with the space:  l isten it , feel it , say something. Once 
they will  have “ heard” , the facil itator will  ask them 
to start writing post-it (or directly in the sheets on 
the wall) answering the questions and providing 
information on the topics they found around stuck 
on the walls.   

ASK THE SPACE 
A personal  emot i onal  conversat i on among you and t he space  

Description 
 
During a co-design process, it could happen that the intuitive 
and emotional responses one has to the atmosphere of a 
space often go unrecorded, but they are essential to consider 
when designing a space. 

 “Ask the space” is a very simple tool that a facilitator will use 
to avoid the risk of leaving important tips in a hidden position.  

During this exercise, participants are asked to think about the 
landscape of spatial contrasts and comparisons while they 
converse with the space. 

What is conversing with the space? The facilitator will open up 
a dialogue between each user (or potential) and the space, 
creating an opportunity for conversation. The key notion of a 

co-design process is a re-evaluation of space and spatial relationships. Rather than a container into which we place things, 
the activities and processes prompt the idea that space is an ever unfolding conversation, and this communication, 
whether between need, intent, power, ethics, value, or aesthetics is both pliable and unending, so by being a part of that 
conversation one can be empowered to transform spaces. A ‘finished’ space in some respects is simply a pause in this 
conversation. 
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Target/Purpose 
Target: Physical space, community,  

Purpose: you use this tool to create a first 

relationship among people and the space. You use it 

to receive opinions in a very emotional and sensitive 

way.  You will later process all the information you 

received and use them if it is the case. 

Requirements 
You need: 
- a space;  
- people invited to do this exercise together in 

a group;  
- coloured sheets of paper to stick on the wall;  
- pencils;  
- post-it;  

Output 
The results of this activity are mainly two: 

- engaging people, possibly the community or 
potential, in developing a sense of ownership of 
the space 

- gaining many information on what people think 
of the space, on the use they would prefer for 
each portion of the space 

Moreover you’ll have your results in a visual and easy 

to re-use way. 

Time 
Of course the time needed depends on how big 

the space is and on how many participants are 

involved. But it usually doesn’t take too long. To 

have a proportion: for a 130 sqm with 20 people 

involved it could take 60 minutes 

   Step 1    Step 2 
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Once everybody has finished (don’t push in this 
phase, leave people take the needed time) another 
tour of the space starts. This time the facil itator will  
move from one sign to another reading aloud (so 
that all the group can hear) what is written there 
and starting to cluster answer, ideas and opinions. 
The personal conversation that each one had, now 
starts to become a shared conversation with plural 
voices.  

The exercise in now complete and all the materials 
that came from it becomes raw material that will  
be very useful once the space manager will  have to 
decide where to do what. They will  know at that 
point what are the emotional expectations coming 
from the crowd of potential users. 

 

 

  

 

 

 

 

 

 

   Step 3 
   Step 4 


